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Chime
➔ The Why

I use Chime for personal banking, so I’ve 

gotten to know a lot of its features over 

the past few years.   

I chose to share an issue I ran into using 

the Chime app when trying to use mobile 

check deposit for the first time, which 

could present a hindrance to the user who 

isn’t familiar with how their mobile check 

deposit process works. I’ll discuss this 

issue in the next few slides. 







Chime: 

Mobile Check 
Deposit Experience 

My solution: 
So that the mobile check depositing process goes more smoothly 
and without delay due to lack of instruction on the check signature 
process, I would change the following: 

● Integrate in a solution to show that line #2 needs to be 
filled out with the following inside the photo grid lines 
(from slide 3) “For Chime mobile check deposit only” in 
order to be accepted. 

● One caveat: This verbiage may be too hard to read within 
the photo capture screen for some users, so I would add a 
secondary line of copy underneath the ‘Sign the back’ 
heading at the bottom (pictured to the left) that gives 
more detail. 

My copy change suggestions: 
Add your signature and ‘For Chime mobile deposit only.’ 

If space is more limited, use as secondary:
Add signature and “For Chime mobile deposit only’ or 
Sign and add “For Chime mobile deposit only.’



Mother Raw Ecommerce Site
➔ The Why

I originally visited the Mother Raw site to 
see if I could order their maple fig salad 
dressing, which disappeared from local 
store shelves over a year ago. 
Unfortunately, they no longer carry this 
flavor on their US website, but I decided 
to browse through their online store for 
the overall experience. 

A few things caught my attention 
regarding how their site looks and 
operates as a whole, and I’ll be discussing 
my findings in the next few slides. 







Mother Raw: 

Overall Site 
Impression/ 
Experience 

My overall conclusion: 
The Mother Raw site could be improved in several ways that have 
more to do with the overall appearance of the mobile site and not 
so much the checkout process itself. Note: I added some products 
to a mock order just to study their checkout process, and it was 
overall smooth. 

I would have liked to see a less visually cluttered landing page, 
which was a seemingly endless scrolling experience for the user. I 
think some of the information (reviews and media mentions) could 
be better housed within the site’s navigation menu. 

I also think some of the copy could rewritten to sound more 
friendly and fun, as the company is clearly not formal. The CTA to 
sign up for emails could be worded to create more urgency, per the 
suggestions I mentioned in slide 7. 

I like the overall mission of Mother Raw, and their products are 
really healthy and delicious. By decluttering the mobile landing 
page a bit and streamlining their messaging, I think this would 
make for a better first impression and user experience, especially 
for customers who are newer to the brand. 


